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Culture as a component of the European Union economy is not
yet noticed neither of the policy, nor of the economy or the
population as innovative and creative growth engine
sufficiently - and leads therefore a ,,shadowy existence ,,

Cultural economy/Creative Industries gets in the European
Union an increasingly more successful lobby in 2006-2009

The ,,Cultural economy/CI - Community" was a closed shop,
which opens starting from 2007 outward



Quantifiable socio-economic impact of the cultural & creative sector (EU30)

TURNOVER

The sector turned over more than € 654 billion in 2003.

The turnover of the car manufacturing industry (1) was € 271
billion in 2001 and the turnover generated by ICT
manufacturers was € 541 billion in 2003 (EU-15 figures) (2).

VALUE ADDED TO EU GDP

The sector contributed to 2.6% of EU GDP in 2003.

The same year:
+ Real estate activiies accounted for 2.1% of
contribution to EU GDP
» The food, beverage and tobacco manufacturing sector
accounted for 1.9% of contribution to EU GDP
» The textile industry accounted for 0.5% of contribution
to EU GDP
= The chemicals, rubber and plastic products industry
accounted for 2.3% of contribution to EU GDP (3)




CONTRIBUTION TO EU
GROWTH

The overall growth of the sector's value added was 19.7 % in
1999-2003.

The sector’'s growth in 199%-2003 was 12.3% higher than
the growth of the general economy.

EMPLOYMENT

In 2004 5.8 million people worked in the sector, equivalent to
4.1% of total employed population in EUZ23.

Whereas total employment in the EU decreased in 2002-
2004, employment in the sector increased (+1.85%)

» 46.8% of workers have at least a university degree (against
25.7% in total employment)

» The share of independents is more than twice as in total
employment (28.8% against 14.1%)

» The sector records 17% of temporary workers (13.3% in
total employment)

» The share of part-time workers is higher (one worker out of
four, against 17.6% in total employment).
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SECTORS

SUB- SECTORS

CHARACTERISTICS

CORE ARTS
FIELD

Visual arts

Performing aris

Film and Yideo

Television and radio

Yideo games

Crafts
Fairtings — Sculpdure —

Fhotograghy

Theatre - Dance — Circus -
Festivals.

Iuseums - Likrariss -
Archasokgical sites - Archives.

* Mo industial acivities.

= Dudput are prototypes and “pobentially copyrighted works" (ie.
these works have a high demsiy of creation that would ke
gligiele to copyright kbut ey are however mot sysiematically
copyrighied, as it is the case for most craft works, some
performihg arts productions and viswal arts, elc).

CIRCLE 2:
CREATIVE
INDUSTRIES AND
ACTMTIES

Recordad music market — Live
music perfomances — revenues
of colleciing societes in the
miusic secior

Baok publishieg - Magazine and
press pulslishing

* [nglustrial acivities aimed at massive reproducion.

= Dafpuls are based on copyright,

intesior design, product design

= Activities are mot mecessanly industial, amd may be
protabypes.

= Although outputs are based on copwright, thay may include
otker intellectual propery mputs (frademark for nstance).

* The use of creativity (creative skills and creative pecple
onginating in the arts field and in the field of culural industries)
is essenial to the performances of these non cultwmal sectors.

INDUSTRIES

CIRCLE 3:
RELATED

PC manufacturers,
MP3 player
manufacturers, mobile
indusiry, etc...

* This category i loose ard impossikble o croumscrize on the
basis of clear criteria.

It involves mary other ecomomic seciors that are dependent on
the previous “cicles’, such as the ICT sector.




CORE ARTS
FIELD

Visual arts

Performing arts

Film and Video

SECTORS SUB-SECTORS

CHARACTERISTICS

Crafis

Faintings — Sculpture —
Photograph

Theatre - Dance — Circus -
Festivals.

Museums — Libraries -
Archaeological sites - Archives.

= Non industrial activies.

= Output are prototypes and “potentially copyrighted works™ {i.e.
these works have a high density of creation that would be
eligible to copynght but they are however not systematcally
copynghted, as it is the case for most craft works, some
performing arts productions and visual arts, etc).

Television and radio

Recorded music markef — Live

music performances — revenues

of collecting societies in the
music sector

Book publishing - Magazine and
press publishing

* |ndustnal activities aimed at massive reproduction.

= Qutputs are based on copyright.




CIRCLES SECTORS SUB-SECTORS CHARACTERISTICS

Design Fashion design, graphic design, = Acbvities are not necessanly indusirial, and may be
i interior design, product design prototypes.
Architecture _ .
= Although outputs are based on copyright, they may include

Advertising other intellectual property inputs (frademark for instance).

= The use of creatvity (creative skills and creative people
originating in the arts field and in the field of cultural industries)
Is essental to the performances of these non cultural sectors.

INDUSTRIES AND

CREATIVE
ACTIVITIES

2
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PC manufacturers, * This category is loose and impossible to circumscrbe on the
MP3 player basis of clear criteria.

manufacturers, mobile It involves many other economic sectors that are dependent on
industry, efc... the previous “circles”, such as the ICT sector.

CIRCLE 3:
RELATED
INDUSTRIES




Cultural Economy

Creative Industries

Cultural Class

NACE (Eurostat)

(Nomenclature statistique des Activités économiques dans la Communauté Européenne)

ISCO-88
(International Standard Classification of Occupations)
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5,885 Mio. people employed 1n the EU
= 3,1 % of the total persons employed in the EU

654 Billion € turn-over
= Place 3 of the economic sectors of the European Union

Innovations from the Creative Industries are a
growth engine for the economy of the European Union

Above average high level of education and education of
the content workers 1n the culture economy




In 2004, 5.885 million people worked In the cultural and cultural tourism sectors, equivalent to 3.1% of the active employed
population in the EU25.

Figure 4. Cultural and cultural tourism employment in the EU25 (in

thousands)

‘/’_______4 Figure 5. Total employment in the EU 25 (in thousands)
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Table 7. Evolution of the “Cultural employment”, “Cultural and tourism employment” and
“Total employment” in the EU25 from 2002 to 2004
Evolution 2002-2004
Cultural employment +().88%
Cultural and cultural tourism employment +1.80%
Total employment -0.04%
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Installation of an EU-wide Cultural network (ECN)
(ECN = European Culture Network)

Creation of the EU-wide Cultural Fonds Picasso

(by decision of EU Parlament + Commission)

EIB — Credit Facilities

EU-Fonds 2007-2013 shold be used efficiently for CI!

Interreg-Programmes in cross-border regions should
Include culture budgets!

Integrating of the different Lobbies/interest groups of the
,,Culture Community* and insiders within the EU




Establish and support the European Culture Network

Strengthen the Creative Industries labour market in the EU 25+
in the sense of the Lisbon Strategy - creating an information society
for growth and employment

Establishing cross-border cooperations with enterprises and
institutions who are active in the Creative Industries

A valid definition for the Creative Industries in the EU 25+

Improving the statistical survey in the EU 25+

Improving the popularity of Creative Industries in the private sector
by the ECN-Web-page to receive better grants




| | Member States
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¥

Ukraine




Set-Up a network structure with ECN-consultants in each
country of the EU 25+

Wirtschaftsforschung

1 ECN consultant per 10 million inhabitants, max. 5 per country
(= 100 ECN-consultants in the EU 25+)

Internetportal ECN-online with administration through DG EAC
-with job-offers
-with ranking of Creative Industries in the EU 25+

Conference the ECN-award every 2 years in 3 categories:
-most innovative product

-exemplary enterprise

-cross-border and transnational cooperations




Unitary definition for the Creative Industries in the industrial area of
the United States, which is also used by the politics and industries

Unitary statistical survey for all states of the United States

Yearly statistics about the importance of the Creative Industries are
upraised and clearly presented by a third party research institute

Americans for the Arts is financed by public and private resources




S ol lecijons
+  Musenms
»  Joos and Botanical Gardens
»  Historical Societies
»  Planetarium
11. Performing Arns
= Music
- Music groups
- UOrchestras
Camposing &7 arranging
o &1 playback equipment
rded usic sales
Studios
Concert manag ernent
- Instruments (marmfacture &
distribution
Theater
- Professional cormpanies
- Amatenr companies
Dance
- Dance com s
Cipera pant
- Dipera companies
Services & Facilities
- Costurnesoenery rental
- Theatrical preducers
- Casting & booking agents
- Ticket agencies
-  Performing arts centers
- Dance halls & stodics
Theatrical equiprment
P ﬂ'fnrmtra {not elsewhere classifled)
- Entertainers
- Actors

L 1

Crafis

- Stone, clay, & glass

- Jewelry

- Stained plass

- Texdles

- Home furnishing crafs
Visnal Arts hing

- Artist studios

- Art galleries
Photography

—FE '*Ptl.l.'ﬂl'..lh

- Cormmercial phntn:-.raphv
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AMERICANS

“"ARTS
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Supplies & Services

- Retail stores
- At dealers
- Antique ari stores
- Services & supplies
- .
Motion Pictures
- Production
- Di=tributon
- Services
- Equipment
- Theaters
Yideo tape rentals
TF‘:l.t‘r.IEI.uII.
- Starions
- Producers
Radio

Architecmare

- Architects
- Architecture supplics
Dezign
- Commercial & industrial
- Interior
House

Art periodicals
Arrs publishing
-  Ba EIEEE hing
- Baook clubs
Advertising
- Ad agencies
- Display products
Solyog .,
Arts Councils
School & Instmcton
Art schook
Arts & cralts instructicn
[ance schools & instruction
Mus=ic & drama schook

Agenits & brokers
Patents & Heersing




y

AMERICANS

“"ARTS

Total Arts Total Arts
Businesses 2003 Employees 2003

National Total for Six Creative Industry Sectors

Visual Arts & Photography
Film, Radio, & TV

Design & Publishing 147,003

Arts Schools & Services 20,450

378,487 2,965,893

PERCENTAGE OF BUSINESSES PERCENTAGE OF EMPLOYEES
BY ARTS SECTOR BY ARTS SECTOR

Arts Hus;ums Arts Museums

Schools & lect Schools & &
- Collections . Servi - . )
Services ) X ervices Collections  pearformi
Design & 3.5 2.2% Pe":rrt';] ng Des ign & 3.0% .00 A:15 ng
Publishing 17.6% Publishing

i 07
254% ,."‘_____..- 26.4%, _'.,..-'*"' 1. 6.3%

Film, Radio, Visual Film, Radio, Visual
& TV Arts & Photography Arts & Photography
16.0% 35.2% 70, 24.0%




2005 CREATIVE INDUSTRIES BY U.5. CONGRESSIONAL DISTRICT

AMERICANS

““ARTS

wARTS

Congressional
District

District
Total
Arts Businesses
2005

District
Percent Change
Arts Businesses

(2004 to 20058)

Hational
Percent Change
AllULS.
Buginesses
{2004 to 2005)

District
Total
Arts Employees
2005

District
Percent Change
Arts Employees

(2004 to 2005)

Hational
Percent Change

All LS,

Employees
(2004 to 2005)

ARTS BUSINESSES ARTS EMPLOYEES

ALABAMA

AL-01

AL-02

AL-03

AL-04

AL-05

AL-06

AL-0T

ALASKA

| ako1

ARIZONA

AZ-01

AZ02

ARKANSAS

AR-01

AR-0Z




1. DATES

2. GOALS

3. TOOLS

Wirtschaftsforschung|

v'§ 151 EU-Treaty as legal base

v'2007-13 Culture Programme voted
12/2006

v-Lissabon Agenda includes Cultural
Economy/Digital Industries

v/,,Cultural Diversity* is part of the
EU/UNESCO Agenda

v'European year 2008 of ,,Intercultural
Dialogue® needs projects like ECN

v'Basis reporting of Digital Cultural
activities/statistics available by the member
states

v'Cultural Economy/Creative Industries =
innovative job motor for EU30

v'"Most enterprises are Micro- + SME*‘s =
offer the main work force

v'Digital Culture is a steady growing
economical sector + content deliverer for
related branches

v'Financed by EAC + Private Digital
Industry (Cost minimization/self sustaining)

ECN Kick-Off

v'Promote + Strengthen the Digital
Culture/Economy in the EU30
v'"Mobility of people and works
v'Creating the Cultural Information Society
for growth + employment
v'Identify + inform (Ranking) about the latest
trends + successes in the Digital Culture
*new innovative sectors
*new job-descriptions + training
sself-sustaining cultural projects
v'Development of reliable data base =
,»EU Creativity Indicator*
v'Realise Lissabon via ECN networking
v'Making "the EU the world's most dynamic
and competitive economy" by 2010

v'Realise + integrate the target groups of the
,12 sectors Cluster of the study ecocult 06
v'Support + initialise transnational + cross
border cooperation within the EU30
v'"Maximise the use of EIB and EIF financial
instruments in favour of the ,,creative class*

v'Boost R&D spending by governments,
enterprises and universities in ICT industries
v'Culture promotes European Integration
v'Culture and innovation = attracting
investments, creative talents & tourism
v'Strengthen Cultural Tourism & Heritage =
one of EU most successful industries

v'ECN is the EAC network for Digital
Culture

v'100 ECN-desks and 100 ECN-advisers in
EU30

vEAC (deciding body) & Administrator
(acting body)

v'Bi-annual Eurostat Culture report (NACE)
v'EU27 Transfer of good practice

v'Curriculum for advanced continous training
of the ECN-advisers (EAC&Admin.)

4. TO DO‘s

v'Time-table
v'Tasks & Specification book

v'Pre-Examination including institution
building proposals
v'Job Submission for Pre-Examination

v'Sponsoring Possibilities

v'Create an ECN dummy

Running

2007

2009-...




MKW

2. GOALS CRuNON -

v'Promote + Strengthen the Digital
Culture/Economy in the EU30
v'Mobility of people and works
v'Creating the Cultural Information Society
for growth + employment
¥'Identify + inform (Ranking) about the latest
trends + successes in the Digital Culture
*new innovative sectors
*new job-descriptions + training
sself-sustaining cultural projects
v'Development of reliable data base =
,»EU Creativity Indicator*
v'Realise Lissabon via ECN networking
v'Making "the EU the world's most dynamic
and competitive economy" by 2010

v'Realise + integrate the target groups of the
,12 sectors Cluster of the study ecocult 06
v'Support + initialise transnational + cross
border cooperation within the EU30
v'Maximise the use of EIB and EIF financial
instruments in favour of the ,,creative class*

v'Boost R&D spending by governments,
enterprises and universities in ICT industries
v'Culture promotes European Integration
v'Culture and innovation = attracting
investments, creative talents & tourism
v'Strengthen Cultural Tourism & Heritage =
one of EU most successful industries

ECN Kick-Off Start Up Running
2007 2008 2009-...
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